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HIGHLIFE COMPETITION 
 

TERMS & CONDITIONS 
 
1. The promoter is THE SPAR GROUP LTD (Company Registration Number: 

1967/001572/06) (“the Promoter”) along with those of its suppliers (“Suppliers”) 
which supply any of the prizes to be won (“Prizes”). 

 
2. The promotional competition (“Promotion”) is open to all South African residents 

who are 18 years old or older and are in possession of a valid identity document.  
 
3. The Promotion is not open to any director, member, partner, employee, agent of, 

or consultant to, the Promoter or the SPAR Guild of Southern Africa NPC or the 
Build It Guild of Southern Africa NPC or the Promotor’s marketing service 
providers or the Suppliers of the Promotor which supply any of the Prizes or any 
person who directly or indirectly controls or is controlled by these entities, 
including their spouses, life partners, business partners or immediate family 
members.  

 
4. By entering this Promotion, participants (“Participants”) will be deemed to have 

accepted, and will be bound by, these terms and conditions which will be 
interpreted and construed in accordance with the laws of the Republic of South 
Africa.  Any information relating to this Promotion and published on any 
Promotional material will, unless it conflicts with these terms and conditions, form 
part of these terms and conditions.  

 
5. The Participants acknowledge that the Prizes are supplied by the Promotor 

and/or the Promotor’s suppliers.  The Participants further acknowledge 
that entering this Promotion and/or winning any Prize is subject to the 
separate terms and conditions in respect of that Prize (“Prize T&Cs”) of 
either the Promotor or the Supplier which supplied the relevant Prize (as 
the case may be), as read with these terms and conditions.  In other words, 
the Participants will be deemed to have accepted, and will be bound by, the 
Prize T&Cs in respect of the relevant Prize.  If there are any conflicts 
between these terms and conditions and the relevant Prize T&Cs, then 
these terms and conditions shall apply. The various Prize T&Cs may be 
viewed at www.topsatspar.co.za/HighLife 

 
6. By entering this Promotion, Participants agree to receive future marketing 

material from the brand/s on promotion.   However, a Participant has the right to 
unsubscribe from receiving marketing material or request the Promoter to delete 
their information by contacting the SPAR Customer Care Share Call number 
0860 313 141. 

 
7. This Promotion is open from 10 August 2021 and ends at 00h01 on 3 October 

2021.  Any entries received after the closing date and time will not be considered.  
 
8. HOW TO ENTER:  
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8.1. Buy any of the participating HIGH LIFE products from any TOPS at SPAR 

store, dial *120*900900# and follow the prompts. By submitting any of his/her 
personal information, the Participant will be deemed to consent to the 
Promotor processing that personal information in accordance with the 
provisions of the Protection of Personal Information Act.   
 

8.2. USSD charged at 20c per 20 seconds.   
 
8.3. Qualifying products are depicted on in-store advertising material.  A list of 

these qualifying products is also available on 
www.topsatspar.co.za/HighLife.   

 
 

9. Participants must enter in their correct contact details. All entries with the correct 
contact details will be valid for the duration of the Promotion.   

 
10. Prizes: There are various Prizes available to be won.  These Prizes may be 

viewed at www.topsatspar.co.za/HighLife.  The actual Prizes may differ from the 
images shown on the website or other Promotional material.   

 
11. In the event that any Prize is not available despite the Promoter’s reasonable 

endeavours to procure the Prize, the Promoter reserves the right to substitute 
the Prize with a prize of equal value.  

 
12. The Participants accept the Prizes at their own risk.  
 
13. The Promoter will be responsible only for those costs which these terms and 

conditions expressly state that the Promoter will pay. 
 
14. The Promoter will not be liable for any faults, recalls, damage or loss of, or to, 

any Prizes handed over to a winner. 
 
15. To the fullest extent permitted by law, neither the Promoter, its associated 

companies, nor any directors, officers or employees of such nor their partners or 
agents supporting the Promotion nor the SPAR Guild of Southern Africa NPC 
nor the Build It Guild of Southern Africa NPC nor any member of the SPAR Guild 
of Southern Africa NPC or of the Build It Guild of Southern Africa NPC shall be 
responsible for any loss, damage or injury whatsoever suffered by any 
Participant or winner or any other people (including but not limited to any direct, 
indirect, consequential, special, punitive or incidental loss or damages) or for any 
personal injury (whether physical or mental) suffered or sustained by any 
Participant or winner or any other people as a result of, or in connection with, the 
Promotion or the acceptance or use of any Prize. 

 
16. The Promoter will endeavour to contact winners using the contact details 

provided.  If a winner has given incorrect contact details or does not collect 
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his/her Prize at the specified time and place, the Promoter reserves the right to 
select another winner in accordance with these terms and conditions.  

 
17. The Promoter may publish each winner’s names and/or images in any 

advertising and Promotional material or digital media for this Promotion and any 
other future competitions/promotions, provided that the winner has given her/his 
consent thereto.  Should the winner so consent, he/she will have no claim to any 
compensation or payment in respect of the use of his/her names and/or images. 

 
18. A copy of these terms and conditions can be obtained from the Consumer Call 

Centre on telephone number 0860 31 31 41 or viewed at www.topsatspar.co.za  
 
19. Participants to whom Prizes will be awarded will be selected through a random 

draw.  The judges’ decision is final, and no correspondence will be entered into. 
 
20. Winners will be informed when and where to collect their respective Prizes.   

Winners must produce their till slip as proof of purchase in order to claim the 
Prize. 

 
21. Prizes are not transferable nor can they be exchanged for cash.  
 
22. Failure to claim a Prize or a refusal or inability to supply required documentation 

or to comply with any of the Promotion requirements within 2 months will 
disqualify the winner of the Prize and a new winner will be selected/drawn in 
terms of these terms and conditions.  

 
23. The Promoter does not make any representation or give any warranties, whether 

expressly or implicitly, with regards to any Prize and, in particular, without 
limitation, makes no representations and gives no warranty that any Prize or any 
aspect of it, will – 

 
23.1. meet the Participant’s requirements, preferences, standards, or 

expectations; or 
 
23.2. be satisfactory and readily available for collection. 

 
24. The Promoter shall not be responsible for any lost, damaged, delayed, incorrect 

or incomplete entries for any reason whatsoever (including, without limitation, as 
a result of any network, computer or cell phone hardware or software failure of 
any kind).  Proof of sending will not be accepted as proof of receipt.  The 
Promoter shall not be responsible for the failure of any technical element relating 
to this Promotion that may result in an entry not being successfully submitted.  

 
25. The Promoter reserves the right to disqualify any claim if fraud or cheating is 

suspected, including without limitation, through the manipulation of code or 
otherwise falsifying data.  
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26. No applications from agents, third parties, organised groups or applications 
automatically generated by computer will be accepted.  No incomplete or 
corrupted entries will be accepted.  Entries will only be accepted if they comply 
with all entry instructions.  

 
27. Any attempt to use multiple cell phones or other tactics to enter more than the 

stated limit may result in disqualification and all associated entries will be void.  
Entries generated by script, macro, bot, commercial contest subscription, 
incentives or other means not sponsored by the Promoter, entering service sites 
or any other automated means or entries by any means that subvert the entry 
process or do not conform to the terms or spirit of these terms and conditions, 
will void the entry and may disqualify the Participant.  

 
28. The Promoter shall have the right to change or terminate the Promotion 

immediately and without notice, if deemed necessary in its sole discretion and if 
circumstances arise which are outside of its control.  In the event of such change 
or termination, all Participants agree to waive any rights that they may have in 
respect of this Promotion and acknowledge that they will have no recourse 
against the Promoter or its agents or Suppliers.  

 
29. Should any dispute arise in relation to the interpretation of the Promotion and/or 

its terms and conditions, the Promoter’s decision shall be final and binding, and 
no correspondence shall be entered into. 

 
30. In the event that any of the terms and conditions contained herein are found to 

be invalid, unlawful, or unenforceable, such terms will be severable from the 
remaining terms of these terms and conditions, which will continue to be valid 
and enforceable. 
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TOPS at SPAR HIGH LIFE competition- COMPETITION RULES 
 

 
1. This promotional competition is organised by Distell, and Tops at SPAR (collectively “Promoters”). 

 
2. The promotional competition is open to permanent residents of South Africa over the age of 18 

years except any employee, director, member, partner, agent or consultant or any person directly 
or indirectly who controls or is controlled by the Promoters, immediate family members, advertising 
agencies, advisers, dealers, suppliers and/or associated companies, and/or a participant who has 
won a prize through a promotional competition run by the Promoters at least three months prior to 
the announcement of the winner of the Prize (“Disqualified Persons”). 

 
3. By entering the promotional competition, all participants and winners agree to be bound by these 

rules which will be interpreted by the Promoters, whose decision regarding any dispute will be final 
and binding. The Promoters reserve the right to amend, modify, change, postpone, suspend or 
cancel this competition and any prizes (which have not yet been subject to a draw), or any aspect 
thereof, without notice at any time, for any reason which the Promoters reasonably deem 
necessary. 

 
4. The promotional competition commences on 10 August 2021 and ends on 3 October 2021 both, 

days inclusive. Entries received after the closing date will not be considered. 
 

5. Participants stand a chance to win one of one of three Hyundai i10 motor vehicles to the value of 
R230 000 (two hundred and thirty thousand Rand)(“the Prize”). 

 
6. To be eligible for the Prize, participants must purchase one of the participating products: Richelieu 

International Brandy 750ml, Savanna Dry 6 x 330ml, Savanna Non-Alc 6 x 330ml, 4th Street Red 
or White or Rose Wine in 3lt or 5lt box wine, and enter the competition through the USSD mechanic, 
by dialling *120*900900#, and follow the prompts. A participant may enter as many times as they 
like.  
. 
 

7. Winners will be determined by random draw and notified by telephone within 4 weeks of the close 
of the competition,.. The decision is final and no correspondence will be entered. The Prize is non-
transferable and cannot be exchanged for cash. 

8. Winners will be required to provide the proof of purchase of the qualifying product. 
 

9. Winners will be required to provide their proof of identity to verify that they are above the age of 18, 
as well as be able to provide proof of purchase  

 
10. Winners must have a valid South African driver’s license (alternatively nominate another 

responsible person, with a valid RSA driver’s license, to accept the prize) and 
arrange Vehicle insurance prior to handover of the Prize. 

 
 

 
11. If the potential winners do not claim their Prize on or before 30 November 2021, the potential 

winners will be deemed to have rejected the Prize and it shall revert back to the Promoter. 
 
12. No applications from agents, third parties, organised groups or applications automatically 

generated by computer will be accepted. No incomplete or corrupted entries will be accepted. 
Entries will only be accepted if they comply with all entry instructions.  
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13. Responsibility is not accepted for entries lost, damaged or delayed as a result of any network, 
computer hardware or software failure of any kind.  Proof of sending will not be accepted as proof 
of receipt.   

 
14. All participants and the winners, as the case may be, indemnify the Promoters, their advertising 

agencies, advisers, nominated agents, suppliers, its affiliates and/or associated companies against 
any and all claims of any nature whatsoever arising out of and/or from their participation in any way 
howsoever in this promotional competition (including, as a result of any act or omission, whether 
as a result of negligence, misrepresentation, misconduct or otherwise on the part of the Promoters) 
and/or use of the Prize. 

 
 

15. A copy of the competition rules is available at www.topsatspar.co.za/HighLife 
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TOPS AT SPAR HIGH LIFE COMPETITION TERMS AND CONDITIONS – RED 
BULL  
 

1. Consumer must have proof of a Red Bull 4x250ml Cans Purchase from any 
TOPS at SPAR store in order to qualify for the prize. 

2. Prize will be dependent on Covid restrictions as prize includes a 
international trip 

3. Prize Winner must have a Valid passport  
4. Prize winner must be 18 years and older 
5. Prize cannot be exchanged for cash 
6. Prize are not transferable 
7. Red Bull reserves the right to change prize destination and reward dates 

depending on Covid restrictions 
8. Prize is exclusive to TOPS at SPAR South Africa purchases only 
9. Prize Includes International Travel, accommodation for 3 nights, 2 Meals 

Lunch and Dinner. (Any additional expense will be for own cost) 
10. This promotional competition commences on 10 August 2021 and 

ends on 3 October 2021. Any entries received after the closing date will 
not be considered.  

11. Winners are responsible for their own travel documents 
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MEUKOW COGNAC – High Life Campaign 
Terms & Conditions 

 
1. Participants must be over the age of 18. 
2. Purchase of one bottle of any variant of Meukow Cognac equals one entry. VS, VSOP 

or XO Grande Champagne. 
3. No limit on the number of entries per participant. You may enter the promotion as 

many times as you like, but you will need to make a new purchase of any 
participating product, at a participating retail store, providing a new unique code for 
validation, for every entry submitted 

4. Four winning participants share in a barrel of Meukow Cognac VS equally. 
5. Winners to claim prize within one month of being announced. Should the prize not 

be claimed within this time frame a new winner will be drawn. 
6. Winners to confirm details to be placed on private barrel portion and private bottle 

labelling.  
7. Complete prize to be delivered to winning participants within two months of private 

label details being confirmed. Subject to standard import shipping delays. 
8. By submitting any of his/her personal information, the Participant will be deemed to 

consent to the Promotor processing that personal information in accordance with 
the provisions of the Protection of Personal Information Act.   

 
BUMBU – High Life Campaign 

Terms & Conditions 
 

1. Participants must be over the age of 18. 
2. Purchase of one bottle of Bumbu Original or Bumbu XO equals one entry. 
3. No limit on the number of entries per participant. - You may enter the promotion as 

many times as you like, but you will need to make a new purchase of any 
participating product, at a participating retail store, providing a new unique code for 
validation, for every entry submitted. 

 
4. Winner to claim prize within one month of being announced. Should the prize not be 

claimed within this time frame a new draw will take place. 
5. By submitting any of his/her personal information, the Participant will be deemed to 

consent to the Promotor processing that personal information in accordance with 
the provisions of the Protection of Personal Information Act.   

6. The prize is 1 x BUMBU Robe signed by Lil Wayne 
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TOPS at SPAR Whitley Neill Gin High Life Giveaway Terms and Conditions 
 

1. All persons entering this giveaway agree that the promotion rules, as set out in these 
terms and conditions shall apply and are binding on them.  
 

2. The entrant(s) shall in addition take due notice of the collective terms of conditions pertaining 
to the giveaway as duly outlined on www.topsatspar.co.za/HighLife and agrees to wherever 
applicable and / or necessary adhere to such. 
 

3. This promotional competition commences on 10 August 2021 and ends on 03 
October 2021. Any entries received after the closing date will not be considered.  
 

4. The (total) prize(s) of this giveaway shall only include the following items:  
 

a. Return flights for two (2) persons from Johannesburg (O. R. Tambo International 
Airport) to Victoria Falls, Zimbabwe. 

b. An airport shuttle service for two (2) passengers. 
c. Accommodation for three (3) nights in the Explorers Village deluxe room(s). 
d. Luxury cruise. 
e. Helicopter flight. 
f. Game walk. 
g. Elephant experience.  
h. Jet boat ride. 
i. Inter hotel / restaurant transfers. 
j. Victoria Falls tour. 

 
5. Any items not expressly stipulated in these terms and conditions shall be for the account of 

the winner. Such expenses may, inter alia, include pre-travel Covid-19 tests, (possible) 
accommodation and other costs related to the self-quarantine upon arrival in either 
Zimbabwe or back in South Africa. 
 

6. This giveaway may only be entered by individuals that are at least 18 years of age at the time 
of entering. 
 

7. To enter, participants will be required to:  
8. Buy a 750ml Whitley Neill Ginn from any TOPS at SPAR stores nationally as advertised in 

participating outlets. 
9. Dial *120* 900900 #   and follow the prompts to enter 
10. Proof of purchase will be required to claim prize. Winners must produce their till slip as proof 

of purchase in order to claim the Prize. 
 
 

11. The winner(s) of this giveaway must redeem this prize(s) in its entirety no later than November 
2022. None of the prize(s) as stipulated in the third clause above can be redeemed for cash in 
part or whole and is non-refundable, non-transferrable and non-exchangeable. The winner 
shall produce his / her till slip at the time of claiming the prize(s) as a whole. Failure to produce 
such shall render the prize(s) forfeit. 
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12. The entrant(s) shall ensure and s/he / they are in possession of a valid passport which shall 
still be so for a period of six (6) months upon return. 
 

13. Nothing in these terms and conditions is intended to, or must be understood to, unlawfully 
restrict, limit or avoid any rights or obligations, as the case may be, created for either the 
entrant or the Companies (that is, both Halewood Artisanal Spirits and TOPS at SPAR) in terms 
of the Consumer Protection Act, 68 of 2008.  

14. The entrant acknowledges that he/she has been given an appropriate opportunity to first read 
these terms and conditions and that s/he understands and accepts such. 

15. All entrants participate entirely at their own risk.  By reading and accepting these terms and 
conditions, the entrant gives consent to these risks and hereby indemnifies and holds 
harmless the Companies running this giveaway, their directors, employees and agents of any 
and all liability pertaining to any damage, cost, injuries and losses of whatever nature 
sustained as a result of their participation in the promotion and related events and activities. 

16. By entering this giveaway in accordance with its terms, entrants acknowledge that the 
giveaway will be managed in accordance with the provisions of the CPA. Qualifying entrants 
undertake to expeditiously do all things necessary to enable the Companies to comply with 
their obligations under the CPA including, but not limited to providing such personal 
information as may be required in order to facilitate handing over the reward to the winner(s). 
Should any qualifying entrant refuse or be unable to comply with this requirement, the 
entrant shall be deemed to have rejected the prize(d) in its entirety. 

11a. Any personal information submitted by you will be used solely for this competition and 
in accordance with current South African data protection legislation, the Consumer 
Protection Act and the Promoters’ respective privacy policies.  

a. The legal basis for processing your collected personal information is that processing 
is necessary to allow you to enter and to meet the legal requirements applicable to 
the “SPAR HIGH LIFE” competition. 

b. This information may be shared with authorised Halewood or SPAR representatives 
(internal and contracted external parties) as required for business and legal purposes. 

c. As a participant you have the right to request access, change, or remove your 
personal.  

d. Halewood and SPAR will store your Competition personal information only for the 
period of time needed to select the winner(s) and in accordance relevant regulations. 
These regulations include and is not limited to Consumer Protection Act and the 
Protection of Personal Information Act 

 

17. These terms and conditions shall be governed by the laws of the Republic of South Africa. 
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Castle Lite – High Life Terms and Conditions 

 
16. The promotional competition is open to permanent residents of South Africa over the age of 18 

years except any employee, director, member, partner, agent or consultant or any person directly 
or indirectly who controls or is controlled by the Promoters, immediate family members, advertising 
agencies, advisers, dealers, suppliers and/or associated companies, and/or a participant who has 
won a prize through a promotional competition run by the Promoters at least three months prior to 
the announcement of the winner of the Prize (“Disqualified Persons”). 

 
17. By entering the promotional competition, all participants and winners agree to be bound by these 

rules which will be interpreted by the Promoters, whose decision regarding any dispute will be final 
and binding. The Promoters reserve the right to amend, modify, change, postpone, suspend or 
cancel this competition and any prizes (which have not yet been subject to a draw), or any aspect 
thereof, without notice at any time, for any reason which the Promoters reasonably deem 
necessary. 

 
18. The promotional competition commences on 10 August 2021 and ends on 3 October 2021 both, 

days inclusive. Entries received after the closing date will not be considered. 
 

19. Participants stand a chance to win one of one of two BMW 218i M Gran motor vehicles. 
 

20. To be eligible for the Prize, participants must purchase one of the participating products:Castle Lite 
6 pack or case pack, and enter the competition through the USSD mechanic, by dialling 
*120*900900#, and follow the prompts. A participant may enter as many times as they like.  
. 
 

21. Winners will be determined by random draw and notified by telephone within 4 weeks of the close 
of the competition,.. The decision is final and no correspondence will be entered. The Prize is non-
transferable and cannot be exchanged for cash. 

22. Winners will be required to provide the proof of purchase of the qualifying product. 
 

23. Winners will be required to provide their proof of identity to verify that they are above the age of 18, 
as well as be able to provide proof of purchase  

 
24. Winners must have a valid South African driver’s license (alternatively nominate another 

responsible person, with a valid RSA driver’s license, to accept the prize) and arrange Vehicle 
insurance prior to handover of the Prize. 

 
 
25. No applications from agents, third parties, organised groups or applications automatically 

generated by computer will be accepted. No incomplete or corrupted entries will be accepted. 
Entries will only be accepted if they comply with all entry instructions.  

 
26. Responsibility is not accepted for entries lost, damaged or delayed as a result of any network, 

computer hardware or software failure of any kind.  Proof of sending will not be accepted as proof 
of receipt.   

 
27. All participants and the winners, as the case may be, indemnify the Promoters, their advertising 

agencies, advisers, nominated agents, suppliers, its affiliates and/or associated companies against 
any and all claims of any nature whatsoever arising out of and/or from their participation in any way 
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howsoever in this promotional competition (including, as a result of any act or omission, whether 
as a result of negligence, misrepresentation, misconduct or otherwise on the part of the Promoters) 
and/or use of the Prize. 

 
 

28. A copy of the competition rules is available at www.topsatspar.co.za/HighLife 
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Terms and Conditions: Tops High Life Amstel Lager Tops  
 

1. Promoters:  
The promoters to this competition are TOPS Liquors Pty Ltd, trading as “The Spar Group LTD” 
(registration number: 1967/001572/06 1967/001572/06 (“TOPS Liquors”) and HEINEKEN South Africa 
Proprietary Limited (registration number:  2003/026165/07 (“HEINEKEN South Africa”). 
 

2. The promotion will start on 10 August 2021 and ends at 00h01 on 3 October 2021. Any entries received 
after the closing date will not be considered.  

 
3. The promotion is open to all residents of the Republic of South Africa except the director, member, 

partner, employee or agent of, or consultant of HEINEKEN South Africa and of The SPAR GROUP, SPAR 
Guild of Southern Africa NPC, the Build It Guild of Southern Africa NPC or any other person who directly 
or indirectly controls or is controlled by, HEINEKEN South Africa or a supplier of goods or services in 
connection with this promotion or the relatives and/or family members of the employees and family 
members of the respective advertising and promotional agencies, media and PR agencies, consultants, 
directors, associates and trading partners of such organisations and persons. 

4. All participants must be over the age of 18 years at the date of entry and will be required to exhibit valid 
identity documents as proof thereof. Your participation in this promotion constitutes your acceptance 
of these terms and conditions. 

5. To enter and to stand a chance to win 1 of 50 Marshall Woburn II speakers worth R7 000 each, a 
participant must:   

a. Buy a 6 pack of Amstel Lager beer 330ml NRB or 440ml CAN from any participating TOPS and 
Spar store  

b. Follow the entry mechanics shown on point of sale in store.  Dial *120*900900#, and follow the 
instruction to enter, the participant will then be automatically added to the draw. 

6. The prize in respect of winning this competition is 1 of 50 Marshall Speakers valued at R7 000 each. There 
will be a total of 50 winners.   

7. The winners will be randomly selected by an independent auditor from eligible entrants, after the 
promotion has closed. The draw will be held and winners will be will be notified telephonically thereafter 
within 4 weeks of the competition closing. If the winners cannot be contacted successfully within this 
period post the promotion selection, the prize will be forfeited to TOPS at Spar and HEINEKEN South Africa 
for a reselection. Each participant should therefore provide accurate, valid and up to date contact details. 
Prizes will be delivered directly to the winner’s choice of delivery address at no charge to themselves. 

8. The decision on the winner (s) is final and binding and no correspondence will be entered into. Every 
effort will be made to ensure that the prizes are as described above, but due to the nature of the prizes, 
they may be altered at any time, at HEINEKEN South Africa’s discretion. 

9. Although we have taken care to make sure that the prizes are of good quality, we do not give any 
warranties about the prizes and you agree to accept the prizes “as is”. Subject to applicable law, you 
also indemnify us against any damages that anyone may suffer as a result of the prize/s or this 
promotion, including consequential and economic loss.  
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10. Any costs or expenses incurred in respect of items not specifically included in the prizes are for the 
winners own account. HEINEKEN South Africa, and its affiliates  if applicable, will not be responsible for 
any other expenses which the winner may incur as a result of their acceptance and/or use of a prize, 
whether foreseen or not.  

 
11. The prizes are not transferrable and may not be deferred, changed or exchanged for cash or any other 

item.  

12. To the extent that any taxes, duties, levies or other charges may be levied on a prize by the State or any 
other competent government or regulatory body, the winner/s will be liable therefore, and HEINEKEN 
South Africa will not increase the value of the prize/s to compensate for such charges.  

13. HEINEKEN South Africa reserves the right to terminate or temporarily suspend or amend this promotion 
at any time during the promotion for any reason or if it experiences difficulties that might compromise 
its integrity.  

14. Neither HEINEKEN South Africa nor their respective advertising, media and PR agencies, nor their 
trading partners shall be liable in any way whatsoever for any loss, damage or costs, howsoever arising, 
suffered by a participant of this promotion and/or receipt  and/or use of  the prize offered.  

15. Under no circumstances shall HEINEKEN South Africa be liable to anyone who enters this promotion for 
any indirect or consequential loss howsoever arising which may be suffered in relation to this 
promotion, whether as a result of any negligent act or omission or any default on the part of HEINEKEN 
South Africa or otherwise.  

16. By participating in this promotion, each participant hereby consents to the processing of his or her 
personal information and to the use of such personal information for the purpose of future 
communications from the promoter to the participant, provided that the participant shall be entitled at 
any time to opt out of such communications. All personal information will be processed in accordance 
with the applicable data protection legislation including the Protection of Personal Information Act, 
2013. The winner may be required to take part in publicity and participation in the prize draw is 
conditional upon the winner’s agreement to take part in such publicity and having the opportunity to 
decline such requirement. The winner will not be entitled to any payment or other remuneration for 
any such publicity or otherwise. All and any materials, including publicity materials, will be the sole 
property of HEINEKEN South Africa.  

17. The laws of the Republic of South Africa govern these Terms and Conditions and participants agree to 
be subject to the exclusive jurisdiction of the South African courts. 

18. A copy of these terms and conditions are available and can be downloaded from 

www.topsatspar.co.za/HighLife or  www.heineken.com. For all queries in respect of this promotion, 
please contact HEINEKEN South Africa on 0800 026 027.  

19. HEINEKEN South Africa’s standard terms and conditions (available at no costs from 
www.heinekensouthafrica.co.za) apply. 

20. Promoters: HEINEKEN South Africa (Proprietary) Limited (“HEINEKEN South Africa”), Inanda Greens 
Business Park, Building 1, 54 Wierda Road West, Wierda Valley, Sandton and The Spar Group LTD  
22 Chancery Lane, Pinetown, 3610 | P.O. Box 1589, Pinetown, 3600 
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WIN YOUR SHARE OF OVER 
R60 000 IN SMEG KITCHEN 
APLICANCES 
*SPAR “HIGH LIFE CAMPAIGN” 

 
 

“Wild Africa Cream” (A brand under Warshay Investments (Pty) Ltd T/A KWV) 
and “SPAR” retailers 

 
 
TERMS & CONDITIONS   

1. The promoters are “Wild Africa Cream” (A brand under Warshay Investments Pty 
(Ltd) Reg no 2012/018 792/07 ta KWV) and SPAR (registration number: 
1967/001572/06). Collectively “the Promoters”. 
 

2. This promotional competition is open to all South African residents within the borders of 
South Africa, who are 18 years or older at the date of entry, in possession of a valid identity 
document, except any director, member, partner, employee, agent or consultant of the 
Promoters, the marketing service providers or any person who directly or indirectly controls 
or is controlled by these entities, including their spouses, life partners, business partners or 
immediate family members.  

 
3. This promotional competition commences on 10 August 2021 and ends on 3 October 2021. 

Any entries received after the closing date will not be considered.  
 

4. To enter, participants will be required to:  
a. Buy 1 or more bottles of Wild Africa Cream 750ml, or 1000ml from a 

participating  TOPS at SPAR store.  
b. Dial the USSD code *120*900900# and follow the instructions – Where 

entrants will be asked to answer questions qualifying the entrant for entry, as 
deemed appropriate by SPAR in accordance with the SPAR High Life 
Competition. 

 
5. Winners must produce their till slip (showing proof of purchase within the competition 

dates) in order to claim their Prize. 
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6. Participants may enter as many times as they wish provided that each entry is associated 
with a separate purchase and unique till slip 

 
7. The prize is 1 of 6, SMEG kitchen appliance sets valued at ±R10 947 per set 

a. Each prize “set” includes 
• 1x SMEG, Retro 2 slice Toaster  
• 1x SMEG, Retro Cordless Kettle 
• 1x SMEG, Retro Blender 

 
8. The promoters will not be held liable for any unforeseen costs involved in partaking in this 

competition incurred by the entrant. This includes, but is not limited to, all costs involved in 
entering the competition, interacting with the partners during or after the promotion, or 
costs involved in the acceptance of the prize.  
 

9. Winners will be selected by means of a random draw by 30 October 2021 and will be 
notified telephonically where the winner will be required to verify their details. The 
Promoters (or their agent) will endeavour to contact the prize winner once every day for 5 
consecutive working days after their name is drawn. If the prize winner cannot be 
contacted during this period, the prize will be forfeited and another winner will be selected 
in accordance with the rules. 

 
10. Winners will be announced and contacted within 4 weeks of the competitions end 

date (this date is subject to change without notice)  
 

11. Any prize not taken up for any reason within three weeks of notification will be forfeited, 
and a new prize winner will be drawn.  
 

12. All winners will be required to provide their names, ID numbers and contact details and to 
sign an acknowledgment of receipt of the prize.  

 
13. The prize includes delivery and the winner will be required to provide the promoters with a 

valid daytime delivery address to enable delivery.  
 

14. A copy of these rules can be found on the following website: www.kwv.co.za and 
www.topsatspar.co.za/HighLife throughout the period of the promotional competition or 
can be obtained from the Consumer Call Centre on telephone number 021 807 3911.  

 
15. The Promoters reserve the right to name winners publicly. By entering this promotional 

competition, prize winners agree to the publication of their names and likenesses by the 
Promoters. Participants will not be entitled to any payments or other remuneration for such 
publications or otherwise.  
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16. Any personal information submitted by you will be used solely for this competition and in 
accordance with current South African data protection legislation, the Consumer Protection 
Act and the Promoters’ respective privacy policies.  

a. The legal basis for processing your collected personal information is that 
processing is necessary to allow you to enter and to meet the legal 
requirements applicable to the “SPAR HIGH LIFE” competition. 

b. This information may be shared with authorised KWV or SPAR representatives 
(internal and contracted external parties) as required for business and legal 
purposes. 

c. As a participant you have the right to request access, change, or remove your 
personal.  

d. KWV and SPAR will store your Competition personal information only for the period 
of time needed to select the winner(s) and in accordance relevant regulations. 
These regulations include and is not limited to Consumer Protection Act and the 
Protection of Personal Information Act 

 
17. The Promoters shall not be responsible for any lost, damaged, delayed, incorrect or 

incomplete entries for any reason whatsoever. Proof of sending will not be accepted as 
proof of receipt.  

 
18. The Promoters shall not be responsible for the failure of any technical element relating to 

this promotional competition that may result in an entry not being successfully submitted.  
 

19. The Promoters reserve the right to disqualify any winner if fraud or cheating is suspected, 
including without limitation, through the manipulation of code or otherwise frequently 
falsifying data.  

 
20. No applications from agents, third parties, organised groups or applications automatically 

generated by computer will be accepted. No incomplete or corrupted entries will be 
accepted. Entries will only be accepted if they comply with all entry instructions.  

 
21. The prizes are not exchangeable for cash and are not transferable.  

 
22. The Promoters reserve the right to use the images, photo’s and names taken of the winners 

for publicity purposes in any manner they deem fit, without remuneration being made 
payable to the winners. However, a winner has the right to object to these images being 
used by written notification to the Promoter at KWV Head Office, 57 Main Road, Southern 
Paarl 7624 Attention: Promotion Specialist.  
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23. The Promoters shall have the right to change or terminate the promotional competition 
immediately and without notice, if circumstances arise outside of their control. In the event 
of such change or termination, all participants agree to waive any rights that they have in 
respect of this promotional competition and acknowledge that they will have no recourse 
against the Promoters or their agents.  

 
24. In the event that the prize is not available despite the Promoters’ reasonable endeavours to 

procure the prize, the Promoters reserve the right to substitute prizes of equal value.  
 

25. Neither the Promoters, their agents, their associated companies, nor any directors, officers 
or employees of such, shall be liable for any loss or damage, whether direct, indirect, 
consequential or otherwise arising from any cause whatsoever, which may be suffered by 
the participant.  

 
26. The judges’ decision is final and no correspondence will be entered into.  

 
27. Participation in the promotional competition constitutes acceptance of the promotional 

competition rules and participants agree to abide by the rules.  
 

28. The laws of South Africa govern these terms and conditions and participants agree to be 
subject to the exclusive jurisdiction of the South African courts.  
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HIGHLIFE COMPETITION 
 

THE SPAR GROUP LIMITED:  PRIZE TERMS & CONDITIONS 
 
31. These are the terms and conditions in respect of the prizes to be supplied by 

THE SPAR GROUP LTD (Company Registration Number: 1967/001572/06) 
(“the Promoter”) in the Highlife promotional competition (“Promotion”). 
 

32. These terms and conditions must be read together with the Promotor’s Terms 
and Conditions in respect of the Promotion (“Main T&Cs”).  If there are any 
conflicts between these terms and conditions and Main T&Cs, then the Main 
T&Cs shall apply. 
 

33. Participating HIGH LIFE products shall include the Promotor’s Olive Brook 
Everyday range (750ml wine bottles), which consists of: − 

 
33.1. Olive Brook Everyday Sauvignon Blanc; 
 
33.2. Olive Brook Everyday Moscato White; 
 
33.3. Olive Brook Everyday Moscato Rosé; 
 
33.4. Olive Brook Everyday Chenin Blanc; and 
 
33.5. Olive Brook Everyday Cabernet Sauvignon/Merlot. 

 
34. Participants will be entitled to submit one entry in the Promotion for every 3 

(three) bottles in the Olive Brook Everyday range purchased from any TOPS at 
SPAR store. 
 

35. Subject to what follows below, each such entry will give the Participant a chance 
to win 1 (one) of 20 (twenty) iPhones. 

 
36. The Promotor will make 20 (twenty) iPhones available as Prizes for the 

Promotion.  The model or models of the iPhone Prizes will be at the sole 
discretion of the Promotor.  The Promotor does not undertake to provide the 
latest iPhone models available on the market.   

 
37. The Promotor shall be entitled to replace any iPhone Prize with any other cellular 

phone make and/or model in its sole discretion (“Alternate Phone Prize”).  
 

38. An iPhone Prize or Alternate Phone Prize will not include a SIM-card.  Each 
Winner will be required to procure his/her own SIM-card. For this purpose, 
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Winners are referred to the Regulation of Interception of Communications and 
Provision of Communication-Related Information, Act No. 70 of 2002 (“RICA”). 

 
39. The iPhone Prizes and Alternate Phone Prizes will not come with any airtime, 

SMSes, data or the like. 
 

40. The Promoter does not provide any warranty in respect of the iPhone Prizes or 
Alternate Phone Prizes.   The relevant phone supplier’s warranty will apply. 
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Pernod Ricard South Africa  
SPAR High Life Promotion  

Terms & Conditions 
 
The terms and conditions set out below ("Terms and Conditions") apply to Pernod Ricard (Pty) 
Ltd (registration number: 4670144973) a company incorporated in the Republic of South 
Africa and having its registered address at Building 6, Country Club Estate, 21 Woodlands Dr, 
Woodmead, Johannesburg, 2191 and THE SPAR GROUP (1967/001572/06) being run and 
administered by Pernod Ricard South Africa  and SPAR South Africa ("Promoter" or "us" or 
"we"). These Terms and Conditions will prevail in the event of any conflict or inconsistency 
with any other communications sent to you by us, including advertising or promotional 
materials. Prize redemption instructions are deemed to form part of the Terms and 
Conditions and by entering this Promotion all participants will be deemed to have accepted, 
and shall be bound by, the Terms and Conditions. This version of the Terms and Conditions 
applies to Participants (defined below) in the Republic of South Africa. 
 

1. Important Provisions 

We have a duty, in terms of the Consumer Protection Act, No 68 of 2008 ("CPA") to point 
out certain important provisions in these Terms and Conditions to you.  The clauses which 
contain these important provisions and the reasons why they are important are set out 
below.  It is very important that you read all these clauses carefully and not just what we 
say below. 

1.1 Limitation of risk, legal responsibilities and liability.  Clauses 14,15,16,18, and 19 
herein below are important because they limit and exclude obligations, liabilities and 
legal responsibilities that we and other persons or entities may otherwise have to you.   
As a result of these clauses, your rights and remedies against us and these other 
persons and entities are limited or excluded. These clauses also limit or exclude your 
right to recover from, or make claims against The Promoter for losses, damages, 
liability or harm you or others may suffer as a result of your participation in the 
Promotion. Clause herein below is particularly important because you take on risk, 
legal responsibilities and liability.  In terms of this clause, you may be responsible for 
taxes, fees, claims and other amounts.  You will also be responsible for, and you 
accept, various risks, damages, harm, and injury which may be suffered by you and 
others for what is stated in this clause. 

1.2 Indemnities by you.  Clauses 12,13 and 14 herein below requires you to indemnify 
(hold harmless) us and other persons or entities against claims, loss, damages, and 
harm that may be suffered by us and other persons or entities as a result of the events 
set out in clause 20 herein below. You are also required to indemnify us and other 
persons and entities against claims for loss, damages, and harm that may be made by 
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any person or entity as a result of the events set out in clauses 19 and 20 herein below. 
This places various risks, liabilities, obligations and legal responsibilities on you, and 
you will be responsible and liable for the payment of the value of the claims, loss, 
damages, and harm that may be suffered or claimed. 

 
2. The Promoter is Pernod Ricard South Africa (PTY) Ltd [Registration Number: 1994/004226/07 

with its registered office at Building 6, Country Club Estate, 21 Woodlands Dr, Woodmead, 
Johannesburg 

3. The Promotion is valid only in South Africa and is open to every South African citizen that is aged 
18 or over  

4. The Promotion is not open to any agencies, sales agents/ merchandisers, packaging suppliers 
and their immediate family members (spouses, life partners, parents, grandparents, siblings, 
children and grandchildren) or their business partners, or any person who is (i) a director, 
member, partner, or agent of, or consultant to the Promoter or any other person who directly 
or indirectly controls or is controlled by, the Promoter; or (ii) a supplier of goods or services in 
connection with the Promoter.  

5. The promotion is not open to employees and their immediate families of Pernod Ricard South 

Africa, their agencies and Strike Media (Pty) Ltd. 

6. Participation in the promotion constitutes your acceptance of these terms and conditions. All 
information relating to this promotion and published on any promotional material will form 
part of the terms and conditions of entry. 

7. Promotion runs 10 August 2021 to 3 October 2021 or while stocks last. No entries received 

before 10 August 2021 00h00 and after 3 October 202 23h59 will be accepted. 

8. Participants wishing to participate in the Promotion must: 

8.1 Purchase any participating Jameson Original, Absolut Vodka and Ballantine’s Finest 

Products, from a participating TOPS at SPAR store  

8.2 USSD line to enter the competition is *120*900900# , visit 

www.topsatspar.co.za/HighLife on your mobile phone 

8.3 Follow prompts to enter the competition  

8.4 Winners must produce their till slip as proof of purchase in order to claim the Prize 

8.5 For every unique purchase and validated entry, you earn an entry into the draw, for a 

chance to win 1 of 20 prizes.   

8.6   A unique user may win just one prize 
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8.7 There are the following prize available to win: 20 x R5000 SPAR Vouchers 

8.8 Winners may be required to produce their till slip as proof of purchase should they be 
selected as a winner 

8.9 Prizes will be awarded by means of a randomized computerized draw, to be held at 
the offices of THE SPAR GROUP, no later than 30 October 2021; 

8.10 Winners will be contacted telephonically on the number used to enter the promotion 

8.11 The winner will be contacted twice within a 48-hour period, and should they not 
answer either call, they will forfeit the prize and the first stand by winner will be 
contacted 

8.12 The same process will be followed for any stand-by winners who are called 

8.13 The winner must be over the age of 18 

8.14 Prizes may not be transferred or exchanged for cash 

 
9. You may enter the promotion as many times as you like, but you will need to make a new 

purchase of any participating product, at a participating retail store, providing a new unique 
code for validation, for every entry submitted. 

10. By entering this competition Participants are given the opportunity to Opt In to allow Pernod 
Ricard South Africa, and their respective Brands to collect, store and use (not share) their 
personal information for communication, statistical purposes and marketing communication. 

11. No responsibility will be accepted by the Promoter, its associated companies (directors, officers 
and employees) agents and suppliers, for any prizes (Instant prizes) which are lost, delayed, 
corrupted, damaged, misdirected or incomplete or cannot be redeemed for any technical 
reason, delivery or other reasons.  

12. As far as the law allows, all Participants indemnify the Promoter, its associated companies 
(directors, officers and employees) agents and suppliers, against any / all claims for any loss or 
damages, whether direct, indirect, consequential or otherwise, arising from any cause 
whatsoever connected to or arising from their participation in any way in this Promotion and/or 
any receipt of and/or use of a prize. 

13. Participants may be required to take part in publicity campaigns for broadcast or publishing 
purposes such as appearing on Pernod Ricard South Africa Facebook page or Twitter feed. The 
Participants shall always be entitled to decline the above request. The Participants who take 
part in any publicity will not be entitled to any payment or other remuneration for such publicity 
or otherwise. All publicity and other materials will be the sole property of The Promoter. 

14. By taking part in this Promotion, Participants hereby warrant that all information submitted to 
the Promoter is true, current and complete. 

15. The Promoter may decline to award a prize if there is a reasonable suspicion of any irregularities 
or fraudulent activities. 
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16. As far as the law allows, all warranties and representations in relation to the Promotion not set 
out in these Terms and Conditions (whether express, implied or tacit) are hereby excluded. 

17. As far as the law allows, the Promoter shall only be responsible for those costs which these 
Terms and Conditions expressly say that the Promoter will pay. The Participant is responsible 
for (i) any and all applicable local and international taxes and fees; and (ii) all other costs 
incurred by it, or arising directly or indirectly from, the Participant's participation in the 
Promotion, or from the acceptance, receipt, use or enjoyment of any prize.  Without limiting 
the rest of this clause 18, the participant will be responsible for the cost of submitting proof of 
purchase and entering the promotion and any data charges that apply, as per the tariff rates 
charged by the participant’s mobile network provider. 

18. The Promoter reserves the right to terminate the Promotion immediately and without notice if 
circumstances beyond its reasonable control prevent the Promoter, its associated companies 
(directors, officers and employees) agents and suppliers, from continuing to conduct the 
Promotion. In the event of such termination, as far as the law allows, all Participants 
acknowledge that they will have no recourse against the Promoter, its associated companies 
(directors, officers and employees) agents and suppliers, in respect thereof. 

19. As far as the law allows the Promoter, its associated companies (directors, officers and 
employees) agents and suppliers, shall not be responsible for a Participant's failure to access 
the Promotion for any reason whatsoever including, by way of example only, as a consequence 
of communications or network failures. 

20. These Terms and Conditions shall be governed by the laws of South Africa.  

21. If any provision of these Terms and Conditions is found to be invalid or unenforceable by any 
court of competent jurisdiction, then that provision shall be severed from these Terms and 
Conditions and shall not affect the validity or enforceability of any remaining provisions. 
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WIN YOUR SHARE OF 1 OF 10 
R5000 SUNGLASS HUT 
VOUCHERS 
*SPAR “HIGH LIFE CAMPAIGN” 

 
 

“Annabelle” (A brand under Warshay Investments (Pty) Ltd T/A KWV) and 
“SPAR” retailers 

 
 
TERMS & CONDITIONS   

29. The promoters are “Annabelle” (A brand under Warshay Investments Pty (Ltd) Reg 
no 2012/018 792/07 ta KWV) and SPAR (registration number: 1967/001572/06). 
Collectively “the Promoters”. 
 

30. This promotional competition is open to all South African residents within the borders of 
South Africa, who are 18 years or older at the date of entry, in possession of a valid identity 
document, except any director, member, partner, employee, agent or consultant of the 
Promoters, the marketing service providers or any person who directly or indirectly controls 
or is controlled by these entities, including their spouses, life partners, business partners or 
immediate family members.  

 
31. This promotional competition commences on 10 August 2021 and ends on 3 October 2021. 

Any entries received after the closing date will not be considered.  
 

32. To enter, participants will be required to:  
c. Purchase a bottle of Annabelle Cuvée Rosé, Cuvée Blanche or Cuvée Rosé  

Non Alcoholic 750ml  from a participating SPAR store.  
d. Dial the USSD code *120*900900# and follow the instructions – Where 

entrants will be asked to answer questions qualifying the entrant for entry, as 
deemed appropriate by SPAR in accordance with the SPAR High Life 
Competition. 
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33. Winners must produce their till slip (showing proof of purchase within the competition 
dates) in order to claim their Prize. 

 
34. Participants may enter as many times as they wish provided that each entry is associated 

with a separate purchase and unique till slip 
 

35. The prize is 1 of 10 Sunglass Hut Vouchers to the value of R5000 each. 
 
 

36. The promoters will not be held liable for any unforeseen costs involved in partaking in this 
competition incurred by the entrant. This includes, but is not limited to, all costs involved in 
entering the competition, interacting with the partners during or after the promotion, or 
costs involved in the acceptance of the prize.  
 

37. Winners will be selected by means of a random draw by 18 October 2021 and will be 
notified telephonically where the winner will be required to verify their details. The 
Promoters (or their agent) will endeavour to contact the prize winner once every day for 5 
consecutive working days after their name is drawn. If the prize winner cannot be 
contacted during this period, the prize will be forfeited and another winner will be selected 
in accordance with the rules. 

 
38. Winners will be announced and contacted within 4 weeks of the competitions end 

date (this date is subject to change without notice)  
 

39. Any prize not taken up for any reason within three weeks of notification will be forfeited, 
and a new prize winner will be drawn.  
 

40. All winners will be required to provide their names, ID numbers and contact details and to 
sign an acknowledgment of receipt of the prize.  

 
41. The prize includes delivery and the winner will be required to provide the promoters with a 

valid daytime delivery address to enable delivery.  
 

42. A copy of these rules can be found on the following website: www.kwv.co.za and 
www.topsatspar.co.za/HighLife throughout the period of the promotional competition or 
can be obtained from the Consumer Call Centre on telephone number 021 807 3911.  

 
43. The Promoters reserve the right to name winners publicly. By entering this promotional 

competition, prize winners agree to the publication of their names and likenesses by the 
Promoters. Participants will not be entitled to any payments or other remuneration for such 
publications or otherwise.  
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44. Any personal information submitted by you will be used solely for this competition and in 
accordance with current South African data protection legislation, the Consumer Protection 
Act and the Promoters’ respective privacy policies.  

a. The legal basis for processing your collected personal information is that 
processing is necessary to allow you to enter and to meet the legal 
requirements applicable to the “SPAR HIGH LIFE” competition. 

b. This information may be shared with authorised KWV or SPAR representatives 
(internal and contracted external parties) as required for business and legal 
purposes. 

c. As a participant you have the right to request access, change, or remove your 
personal.  

d. KWV and SPAR will store your Competition personal information only for the period 
of time needed to select the winner(s) and in accordance relevant regulations. 
These regulations include and is not limited to Consumer Protection Act and the 
Protection of Personal Information Act 

 
45. The Promoters shall not be responsible for any lost, damaged, delayed, incorrect or 

incomplete entries for any reason whatsoever. Proof of sending will not be accepted as 
proof of receipt.  

 
46. The Promoters shall not be responsible for the failure of any technical element relating to 

this promotional competition that may result in an entry not being successfully submitted.  
 

47. The Promoters reserve the right to disqualify any winner if fraud or cheating is suspected, 
including without limitation, through the manipulation of code or otherwise frequently 
falsifying data.  

 
48. No applications from agents, third parties, organised groups or applications automatically 

generated by computer will be accepted. No incomplete or corrupted entries will be 
accepted. Entries will only be accepted if they comply with all entry instructions.  

 
49. The prizes are not exchangeable for cash and are not transferable.  

 
50. The Promoters reserve the right to use the images, photo’s and names taken of the winners 

for publicity purposes in any manner they deem fit, without remuneration being made 
payable to the winners. However, a winner has the right to object to these images being 
used by written notification to the Promoter at KWV Head Office, 57 Main Road, Southern 
Paarl 7624 Attention: Promotion Specialist.  

 
51. The Promoters shall have the right to change or terminate the promotional competition 

immediately and without notice, if circumstances arise outside of their control. In the event 
of such change or termination, all participants agree to waive any rights that they have in 
respect of this promotional competition and acknowledge that they will have no recourse 
against the Promoters or their agents.  
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52. In the event that the prize is not available despite the Promoters’ reasonable endeavours to 

procure the prize, the Promoters reserve the right to substitute prizes of equal value.  
 

53. Neither the Promoters, their agents, their associated companies, nor any directors, officers 
or employees of such, shall be liable for any loss or damage, whether direct, indirect, 
consequential or otherwise arising from any cause whatsoever, which may be suffered by 
the participant.  

 
54. The judges’ decision is final and no correspondence will be entered into.  

 
55. Participation in the promotional competition constitutes acceptance of the promotional 

competition rules and participants agree to abide by the rules.  
 

56. The laws of South Africa govern these terms and conditions and participants agree to be 
subject to the exclusive jurisdiction of the South African courts.  
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Warshay Investments (Pty) Ltd T/A KWV and SPAR– High Life competition  
 
TERMS & CONDITIONS   

1. The promoters are Warshay Investments Pty (Ltd) Reg no 2012/018 792/07 ta KWV 
(“KWV”) and SPAR (registration number: 1967/001572/06). Collectively “the 
Promoters”.  
 

2. This promotional competition is open to all South African residents within the borders of 
South Africa, who are 18 years or older at the date of entry, in possession of a valid identity 
document, except any director, member, partner, employee, agent or consultant of the 
Promoters, the marketing service providers or any person who directly or indirectly controls 
or is controlled by these entities, including their spouses, life partners, business partners or 
immediate family members.  

 
3. This promotional competition commences on 10 August 2021 and ends on 03 October 

2021. Any entries received after the closing date will not be considered.  
 

4. To enter, participants will be required to:  
a. Buy a 750ml Imagin Classic Gin or 750ml Imagin Citrus Gin from any TOPS at 

SPAR stores nationally as advertised in participating outlets. 
b. Dial *120* 900900 #  and follow the prompts to enter 
c. Proof of purchase will be required to claim prize. Winners must produce 

their till slip as proof of purchase in order to claim the Prize. 

 
5. Participants may enter as many times as they wish provided that each entry is associated 

with a separate purchase and unique transaction/receipt. 
 

6. The prize is a travel voucher for a trip to Mauritius for two people. 
a. This prize includes 

• The Prize (1 x travel voucher for a trip to Mauritius for two people). This 
voucher will need to be used at the chosen travel agent of KWV’s choice. 
This travel voucher will be to the value of R50 000 only and all other 
expenses will be up to the winners account. 

• Delivery of prize (within South Africa) 
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b. The price does not include 
• Any item not detailed above, in clause 6(a) 

c. Winners are responsible for their own travel documents 
 

 
7. The promoters will not be held liable for any unforeseen costs involved in partaking in this 

competition incurred by the entrant. This includes, but is not limited to, all costs involved in 
entering the competition, interacting with the partners during or after the promotion, or 
costs involved in the acceptance of the prize.  
 

8. Winners will be selected by means of a random draw and will be notified telephonically 
where the winner will be required to verify their details. The Promoters (or their agent) will 
endeavour to contact the prize winner once every day for 5 consecutive working days after 
their name is drawn. If the prize winner cannot be contacted during this period, the prize 
will be forfeited and another winner will be selected in accordance with the rules. 

 
9. Winners will be announced and contacted within 4 weeks of the competitions end 

date (this date is subject to change without notice)  
 

10. Any prize not taken up for any reason within three weeks of notification will be forfeited, 
and a new prize winner will be drawn.  
 

11. All winners will be required to provide their names, ID numbers and contact details and to 
sign an acknowledgment of receipt of the prize.  
 

12. A copy of these rules can be found on the following website: 
www.topsatspar.co.za/HighLife throughout the period of the promotional competition. 
 

The Promoters reserve the right to name winners publicly. By entering this promotional competition, 
prize winners agree to the publication of their names and likenesses by the Promoters. Participants 
will not be entitled to any payments or other remuneration for such publications or otherwise.  
 

13. Any personal information submitted by you will be used solely for this competition and in 
accordance with current South African data protection legislation, the Consumer Protection 
Act and the Promoters’ respective privacy policies.  

a. The legal basis for processing your collected personal information is that 
processing is necessary to allow you to enter and to meet the legal 
requirements applicable to the KWV High Life competition – Imagin Gin Win 
a trip for 2 to Mauritius competition. 

b. This information may be shared with authorised KWV representatives (internal and 
contracted external parties) as required for business and legal purposes. 

c. As a participant you have the right to request access, change, or remove your 
personal.  
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d. KWV will store your Competition personal information only for the period of time 
needed to select the winner(s) and in accordance relevant regulations. These 
regulations include and is not limited to Consumer Protection Act and the 
Protection of Personal Information Act 

 
14. The Promoters shall not be responsible for any lost, damaged, delayed, incorrect or 

incomplete entries for any reason whatsoever. Proof of sending will not be accepted as 
proof of receipt.  

 
15. The Promoters shall not be responsible for the failure of any technical element relating to 

this promotional competition that may result in an entry not being successfully submitted.  
 

16. The Promoters reserve the right to disqualify any winner if fraud or cheating is suspected, 
including without limitation, through the manipulation of code or otherwise frequently 
falsifying data.  

 
17. No applications from agents, third parties, organised groups or applications automatically 

generated by computer will be accepted. No incomplete or corrupted entries will be 
accepted. Entries will only be accepted if they comply with all entry instructions.  

 
18. The prizes are not exchangeable for cash and are not transferable.  

 
19. The Promoters reserve the right to use the images, photographs and names taken of the 

winners for publicity purposes in any manner they deem fit, without remuneration being 
made payable to the winners. However, a winner has the right to object to these images 
being used by written notification to the Promoter at KWV Head Office, 57 Main Road, 
Southern Paarl 7624 Attention: Candice Naidu.  

 
20. The Promoters shall have the right to change or terminate the promotional competition 

immediately and without notice, if circumstances arise outside of their control. In the event 
of such change or termination, all participants agree to waive any rights that they have in 
respect of this promotional competition and acknowledge that they will have no recourse 
against the Promoters or their agents.  

 
21. In the event that the prize is not available despite the Promoters’ reasonable endeavours to 

procure the prize, the Promoters reserve the right to substitute prizes of equal value.  
 

22. Neither the Promoters, their agents, their associated companies, nor any directors, officers 
or employees of such, shall be liable for any loss or damage, whether direct, indirect, 
consequential or otherwise arising from any cause whatsoever, which may be suffered by 
the participant.  

 
23. The judges’ decision is final and no correspondence will be entered into.  
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24. Participation in the promotional competition constitutes acceptance of the promotional 
competition rules and participants agree to abide by the rules.  

 
25. The laws of South Africa govern these terms and conditions and participants agree to be 

subject to the exclusive jurisdiction of the South African courts.  
 
 
 
 
 
PERONI NASTRO AZZURRO RULES 
 

1. This competition (“Spar – High Life”) is conducted by The SPAR Group (Pty) 
Ltd. 

2. The Competition is entered into by USSD *120*900900# 

3. This Competition runs from 10 August 2021  – 3 October 2021 and is open to 
entry by everyone residing in South Africa who is over the age of 18 years old. 

4. No persons who are directors, members, partners, employees or agents of, or 
consultants to B2C Premium Drinks Company , its marketing service provider(s) utilised 
in connection with this Competition, any supplier of goods or services in connection 
with this Competition, any other person who directly or indirectly controls, or is 
controlled by, them, or any spouse, life partner, parent, child, brother, sister, business 
partner or associate of any of such persons, may enter the Competition. 

5. The Prize is Vespa Primavera 150cc – White  

6. The prize winner will be required on receipt of the prize, complete and sign an 
acknowledgment of receipt of such prize.  

7. In the event of a dispute in respect of any aspect of the Competition, Brands 2 
Consumer (Pty) Ltd decision is final and no correspondence will be entered into. 

8. By entering the Competition you agree to receive further communication and 
direct marketing material from Peroni Nastro Azzurro. 

9. To the maximum extent permitted in law, B2C Premium Drinks Company, The SPAR 
Group Ltd and SPAR its holding or subsidiary companies and its directors, officers, 
managers, employees, agents and distributors accept no liability whatsoever for the 
misuse of the prize and are not liable to any person for any injury, claim, loss or 
damage of any nature whatsoever, whether direct, indirect, consequential or 
otherwise, as a result of entering into, or arising from any cause whatsoever or 
howsoever arising from their participation in, this Competition or the use of, or 
participation in, the prize won there under (the prize being utilized at the own risk of 
any winner thereof).   

10. Brands 2 Consumer (Pty) Ltd reserves the right in its reasonable discretion to, to the 
maximum extent permissible in law, add to or waive any of these Rules, or to cancel 
the Competition at any stage, in the event of circumstances arising beyond its 
reasonable control. 
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11. By entering the Competition all participants agree to be bound by these Competition 
rules.  Any person failing to comply with these Competition rules will not be entitled 
to participate in this Competition or will be disqualified from the Competition. 

12. The prizes are non-transferable and are not exchangeable or redeemable for 
cash.  

13. To the maximum extent permitted in law, B2C Premium Drinks and The SPAR 
Group are not liable for any defects in any prizes. 

14. Brands 2 Consumer (Pty) Ltd may, before or after the winners of the 
Competition have been publicly announced, require that a winner permit the 
use of their image and/or name in its marketing material and/or participate in 
its marketing activities (including endorsing, promoting and/or advertising the 
services of Brands 2 Consumer (Pty) Ltd or any of its subsidiary or holding 
companies) (“the Invitation”). Each winner has the right to decline the 
Invitation. Should the winner fail to decline the Invitation by telephone +27 
844610461 Justin Smit , e-mail justin.smit@b2cpremiumdrinks.co.za or in 
writing to       within   (7) days of being 
notified that they are a winner of the Competition, then such winner shall be 
deemed to have accepted the Invitation and granted their permission and/or 
agreed to participate in the manner as aforesaid. 

15. This Competition shall comply with, and will be subject to, any peremptory 
provisions of the Consumer Protection Act (“CPA”) and the regulations 
promulgated thereunder, which are deemed to be incorporated herein 
(“Peremptory Provisions”). In the event of any conflict between these 
Competition rules and the Peremptory Provisions, the latter shall prevail. Copies 
of the CPA and the regulations promulgated thereunder are available on the 
Department of Trade and Industry Website: www.dti.gov.za.  

16. Any provision of these Rules or the Competition which is held to be invalid or 
unenforceable shall be ineffective to the extent of such invalidity or 
unenforceability without invalidating or rendering unenforceable the remaining 
provisions thereof. 

17. All entrants are to keep till slips as proof purchase, as this will need to be 
produced upon receipt of their prize.   

18. A copy of these terms and conditions are available and can be viewed at 
www.topsatspar.co.za/HighLife   

19. Purchase any participating Peroni Nastro Azzuro 6 x 330ml NRB, from a 
participating TOPS at SPAR store. 

 
 
 
 
 
 


